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Partner Guidelines

Content to be provided as set forth

All content must be in compliance with the following rules and approved by Kate Perederko or Nick Grey.
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Partner Development Report Guidelines

As one of our trusted developers, we kindly request you to update us on the progress of your next module
regularly. This aids our customer’s expectations and keeps viewers in the loop on your next steps, milestones
and further plans.

Development Progress

To be provided as regularly as you see fit up to once per month and more regularly in the lead up to
pre-order, early access and launch.

e One to three paragraphs, each with a 100-250 word count.

e Describe the current tasks.

e Include supporting screenshots.

Development Reports

To be provided once per quarter.

One to five paragraphs, each with a 100-250 word count.
e What has been done.

What is being worked on now.

What are the next steps?

Any considerable milestones.

Moments you want to share.
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Partner Naming Conventions

Your developer name will be displayed alongside your DLC titles.
Please do not use the words Sims/Sim/Simulation/Simulations/Mission/Missions/Campaigns in  your
Developer names.

Partner Product Requirements

Module Titles

A ‘DCS:’ and ‘Module Name’ is the only accepted format.
Please consider any copyright infringements.

The earlier the module name is provided the better.

A codename name and common name format is preferred.
Example: DCS: F14 Tomcat, DCS: Syria, DCS: F-16C Viper.

Campaign Titles

‘DCS: UH-1H Paradise Lost Campaign by NameOfAuthor’ is the only accepted format.
Please note that ‘Huey’ is not used in campaign titles.
Please remember shorter titles are preferred.

DCS Assets

Large file sizes available for best results. In '‘Caucasus_Icon.psd' when the artwork is finished, the layers are
merged and the size is reduced from 256x256 to 64x64 pixels. Then selection is done using the alpha
channel and the image is transferred to a file named 'DCS_logo_products.psd' to create group icons. The
second file has additional layers and channels to create a set of icons. For example, for the main icon you
need to merge the three basic layers and leave a 'shadow' channel only. For the 'selectable' icon must be
enabled a layer named as 'selected back' and 'selected' and leave a 'selected' channel only. Then saving
into a PNG-file. The third enlarged PSD-file named 'Caucasus-Ul-logo-2018_v2.psd' is used to create the
main menu logo. After the artwork is finished, the alpha-channel is made and layers are merged and size is
reduced to 256x128 before file's saving. Please use templates from the DCS Assets folder.

Product Passport

All products must have a Product Passport that holds all the necessary information pertaining to the DCS
Module. The table must be filled and all fields must be included. If you are having trouble locating your
product’s passport, please contact your account manager as soon as possible.
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Partner Product Covers

As one of our trusted developers, we need you to use our product cover requirements.

Please supply all images in compliance with;

Font
You will need the FreeSetExtraCTT font tray.

E-shop cover

The product title must match the box art title.
1. Use the Eshop carousel template in size 1920 x 1080 px.
a. Style the title in accordance with the brandbook.
2. Use the Eshop cover template in size 700 x 1000 px.
a. Do not change the position of the Digital Combat Simulator, Eagle Dynamics or DCS logos.

Steam Capsules

Steam capsules are prepared based on the Cover.
1. Use the Steam capsules.psd template.
For more details, please view the Steam Graphical Assets.

Product title

The title of the product must match the title on the E-Shop cover and Steam Capsules. Example: the product
title is “F/A-18C” and the cover and capsule title is “F/A-18C”. Example 2: the product title is “Su-27 The
Ultimate Argument Campaign by Eagle Dynamics” and the title on the cover and the capsules is “Su-27 The
Ultimate Argument Campaign by Eagle Dynamics”.

Notes

Make it look like a photo.
Suspension of disbelief.

Only the module title should be used.
‘For DCS World’ is no longer used.
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https://drive.google.com/file/d/1I7uTqBqj3APX3M0dMyRj3GPji6eCYBtJ/view?usp=sharing
https://drive.google.com/file/d/1QFQtdeAW_AXQMYd05DaClU4t_IerDxD8/view?usp=sharing
https://drive.google.com/file/d/1YcatZcbAK3vWi8gXZibbY29bTuQxuyi3/view?usp=drive_link
https://drive.google.com/file/d/1VReQjXXeAl_hKaQ8gIU_X_aM8sHm6_uJ/view?usp=sharing
https://partner.steamgames.com/doc/store/assets/standard

Eagle Dynamics SA | Partner Guidelines

Partner screenshot Guidelines

Screenshots that comply with Eagle Dynamics requirements will be posted to the In Development
Screenshots section on the website and to the forum and social media. Video of development can be posted
to the Eagle Dynamics TV official youtube account and must include a thumbnail.

Newsletter: 720 x 405px
Font is Lowercase for all letters: 25px
Font is Lowercase for all Numbers and Characters: 22px

Template

Minimum: 1920 x 1080px
Font is Lowercase for all letters: 65px
Font is Lowercase for all Numbers and Characters: 55px

Template

Recommended: 2560 x 1440px
Font is Lowercase for all letters: 88px
Font is Lowercase for all Numbers and Characters: 74px

Template

Retina: 2880 x 1620px
Font is Lowercase for all letters: 101px
Font is Lowercase for all Numbers and Characters: 85px

Template

High: 3840 x 2160px
Font is Lowercase for all letters: 135px
Font is Lowercase for all Numbers and Characters: 113px

Template

Do not combine multiple images into one image.No collages.No borders.No before and after.No text
on images. Please do not move the Title layer and simply use the Text tool to change the text.
Remember all lowercase letters in 46px and numbers 40px. You will need a ITC Blair Font tray. We
accept only the file format as .jpeg. File names should not include spaces and use _ instead.
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Video

Mobile: 1080 x 1920px + cover.

Minimum: 1920 x 1080px + thumbnail.

Maximum: 4K + thumbnail

Format: WEBM

Anyone using a non-public version may not release a public video or screenshot that uses it until at least 6
hours after the version is made public. He must also not use official billboards. Template for high resolution
thumbnail can be found here.

All renders must be provided to host the product’s trailer on the website and in English for Youtube, in
Chinese for Billbilli and in Vertical for English on TikTok Vertical Chinese for WeChat.

2. Render multiple formats for the video player on the website:

1440p (2k): 2560x1440

1080p (HD): 1920x1080

720p (HD): 1280x720

480p (SD): 854x480

File naming
All screenshot files should be named without spaces. Please use _ instead of a space in your file names.
Example screenshot file name: dcs_name_of_your_product_01.jpeg

Example Shop cover file name: dcs_name_of_your_product_700x1000.jpeg and
decs_name_of_your_product_1920x1080.jpeg

Example Steam capsules file names: dcs_name_of_your_product_vertical.jpeg
decs_name_of_your_product_main.jpeg
dcs_name_of_your_product_header.jpeg
dcs_name_of_your_product_small.jpeg

Example video files names: dcs_name_of_the_video(480p).webm
dcs_name_of_the_video(1440p).webm
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Partner Marketing Plan

For a successful launch of a 3™ party aircraft or map module, there must be a coordinated marketing effort
between EDSA and the developer to build product awareness, set expectations, and ultimately promote
strong sales. This effort should begin six months prior to the estimated product release into Early Access.

The marketing effort is divided into four phases:

Signing announcement

The primary goal is to plant a flag for the 3 party developer and begin customer awareness of the module.
Upcoming release announcement

To increase module awareness, start to clarify module expectations, and kick off development updates over
the next six months. This is the start of the marketing push.

Module Pre-Order

Begins three months before expected module release into early access and would encompass a pre-order
video, increased rate of development reports and media, and a preview build.

Module Early Access

The final stage centered on the week of Early Access release and consists of the launch video, final media,
and a potential YouTube advert campaign.

Phase 0, Module Announcement (License Signing)

Upon license signature of a 3 party module, we will create a newsletter item announcement regarding this.
The primary purpose of this initial announcement is to:

e Alert other 3" parties that the aircraft/map is already under license and off the table.

e Begin initial customer awareness of the module. This may spawn useful customer feedback and

data resources.

Given the module would be in its infancy at this point, no may be possible, and instead it would rely on
screen renders and a high-level product description. All of this would need to be approved by the senior
producer and senior staff.
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Phase 1, Upcoming Release Announcement (Month 6)

The upcoming module release announcement would be six months prior to the planned early access release
of the module. This would begin the marketing effort in earnest. The most important and potentially difficult
aspect of this phase is determining when that six-month mark is. This would need to be based on multiple
factors:
3" party development team indicates to the EDSA senior producer that they believe the product is six
months out, and they can provide an evaluation build to EDSA.
e Senior producer evaluates build based on planned features, where the product is, what remains, and
scope of work.
EDSA engineering and art teams evaluate the build from a technical view to judge module status.
EDSA internal test evaluates the build to determine general completeness and QC based on
established early access feature set.
Only once these parties agree that the module has a feasible six-month completion cycle, the marketing plan
initiates. This must be a careful and thorough evaluation to ensure that the marketing plan does not begin too
early and result in customer fatigue.
Once all parties agree, the marketing module announcement effort begins with the following understandings
to ensure professional quality:
e All module news and updates must go through EDSA newsletters and social media in parallel with
3" party social media.
All module texts must first be approved by EDSA senior producer.
All screen shots and renders must be approved by EDSA senior producer and senior staff.
All video media must be approved by EDSA senior producer and senior staff.
Whilst the 3 party developer will be responsible for texts and media, EDSA will assist when
necessary and available.
Based on these understandings, the Product Announcement will consist of:
e Product description and feature list.
At least 12 high-quality screenshots.
Short announcement teaser video.
DCS sub-forum creation.
Frequently Asked Questions (FAQ).
Arrange 3" party team interviews.
Press release.

Phase 1 to Phase 2 (Month 6 to Month 3)

Between Phase 1 and Phase 2, there must be regular module development updates to build product
awareness, create hype, and establish product expectations. This is to include:
e Monthly newsletter items that summarize module development progress to include summary
progress videos, images, and any revisions to product features.
e The 3 party will be responsible for a forum “Mini-Update” topic to keep customers informed of
progress. This should be done through EDSA media and not their own media sites.
When feature completeness allows, the creation by 3™ parties of instructional videos.
FAQ updates.
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Phase 2, Pre-Orders (Month 3)

As with the Module Announcement evaluation, a second module evaluation by EDSA senior producer, EDSA
engineering and art staff, and test QC will evaluate the module based planned features to tasks remaining
and time to completion. Only if these parties agree that the module is on track to be released into early
access within three months will the Pre-Order phase trigger.
e Store Assets for DCS Store and Steam (if Steam will agree):
e Creation of stores texts
e Creation of new, 24 high-quality screenshots
e Creation of Pre-Order video
e Pre-Order newsletter.

Phase 2 to Phase 3 (Month 3 to Launch)

Between Phase 2 and Phase 3, there must be regular module development updates to build product
awareness, create hype, and establish module expectations. This is to include:
e Monthly newsletter items that summarize module development progress to include summary
progress videos, images, and any revisions to product features.
e The 3 party will be responsible for a forum “Mini-Update” topic to keep customers informed of
progress. This should be done through EDSA media in parallel with their own media sites.
Weekly screenshot. FAQ updates.
Release of Flight Manual when complete and approved by EDSA senior producer.
Short 10 to 15 second videos for Instagram, Twitter, and Tik Tok.
Release of aircraft skin template when final to allow customers to begin creating skin art.

Phase 3, Early Access Launch

The third and final module review will commence when the 3™ party developer notifies EDSA that they believe
the module is ready for early access release based on the completion of stated early access features,
stability, lack of stopper bugs, and polish. As before, the EDSA senior producer, EDSA engineering and art
staff, and test QC will all need to sign off.
If all parties agree, the early access launch tasks will include:
e Release trailer video.
New high-quality screenshots.
Short 10 to 15 second videos for Instagram, Twitter, and Tik Tok.
Newsletter devoted to the launch.
Press release.
Press Preview build to trusted channels.
Arrange 3™ party team interviews.
Update DCS media banners.
Google/Youtube commercial campaign based on release trailer. EDSA would cover 37% of the cost
up to $5,000 USD.
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Partner Third Party Brand Book

For more information and guidelines on the correct use of our corporate colorways, styles, formats and
accepted media, please refer to the Partner Brank Book.

Thank you for your passion and support,
Yours sincerely,

Eagle Dynamics
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